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1 The USAID Jordan Local Enterprise Support (LENS) Project is funded by the United States Agency for International Development (USAID) and implemented by FHI 360. This infographic is made possible by the generous support of the American people through the United States
Agency for International Development (USAID). The contents are the responsibility of FHI 360 and do not necessarily reflect the views of USAID or the United States Government.
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- U SAI D Local Enterprlse 2 In the chosen survey design, information collected at phase | is used to draw a stratified sample for phase Il . Stratification variables include the sector, and—additionally for Agaba, Karak, and Tafilah—the sex of the owner. An expert trained in the ISIC (Rev. 4) system
4 FROM THE AMERICAN PEOPLE Support PTOJeCt of economic classifications assigned each business a sector code based on the name and nature of the business.

3 Thetrue margm of error will differ for each estimated parameter. This is because standard error depends both on the survey design as well as the variability in the data. The maximal margin of error for a proportion p can be approximated by the formula
Zas2 %V (p( ) x deff)/n=1.96 x \/(0.5(1 —0.5) x 2.5)/4721 = +2.3%, where deff is the design effect due to weighting. In this instance, an average design effect of 2.5 has been approximated by a survey statistician.




